3. Tourism Advisory Board
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Outputs Measurement Target

- Attend regular TAB meetings and provide relevant
R L 12 12 3
expertise and insight of performance and data.
- Collectively with partners and attractions, promote the
visitor economy and increase visitor spend in the city to
increase the value of the tourism economy in York. £70pph by
- Increase visitor spend annually Target £70pph.(Visitor ear 5 of
Survey. Excludes accommodation. Includes zero spend Y . £54 N/a
and all party members, regardless of age) Tourism
' Strategy
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